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WILEY X EXTENDS EUROPEAN NETWORK

SEA DOG ACQUIRES 
NEW OWNER
Australian tackle manufacturer 
and distributor JM Gillies has 
acquired Australian tackle 
makers Sea Dog. Its products are 
formally a privately owned and 
manufactured brand from South 
Australia and have a range 
of innovative rod storage and 
marine products. 

Gillies’ national sales and 
marketing manager, Billy 
Parsons, commented: “The 
acquisition is something that 
fi ts perfectly into the JM Gillies 
stable of brands for both 

domestic and international 
business and we couldn’t 
be more excited to own an 
Australian brand and that we 
can continue to manufacture in 
Australia.”

For further information please 
contact 
billyparsons@jmgillies.com.au.

 Left to right: Thomas Wæver and Karlen LT founder and managing director, 
Jaroslav Tonkevic.

 Left to right: Thomas Wæver, Wiley X EMEA vice-president outdoor director and 
Yannick Cordier, founder and managing director of Ultimate Fishing.

Th e Wiley X brand continues 
to expand its global reach, with 
leading French distributor 
Ultimate Fishing being the latest 
company to join its fast-growing 
family.

Identifi ed by Wiley X as 
one of a few French fi shing 
distributors showing positive 
growth year on year, Ultimate 
Fishing has a superb reputation 
for dealing in premium brands. 

Th e Brittany-based company 
becomes the third major 
distributor to sign with top 
protective eyewear brand Wiley 
X since its WX Boss Kryptek 
Highlander model won the Best 
New Eyewear award at European 
fi shing tackle trade show 
EFTTEX.

Ultimate Fishing founder 
and managing director Yannick 
Cordier explained: “Ultimate 
Fishing has not, until now, had 
the opportunity to distribute 
sunglasses for fi shermen. 

“Wiley X is the brand closest 
to our image – we share common 

and strong values. We both pride 
ourselves on quality, service 
and innovation. We are glad 
to off er our French customers 
Wiley X, providing sunglasses of 
unequalled quality.”

Wiley X EMEA vice-
president and outdoor director 
Th omas Wæver is also extremely 
happy with this agreement, the 
French market being one of his 
long-term targets.

“Ultimate Fishing is one 
of the fastest-growing fi shing 
distributors in Europe and to be 
able to ‘jump on this train’ is of 
great importance to Wiley X as 
a brand. 

“Under the stewardship of 
Yannick Cordier, Ultimate 
Fishing has stayed true to its 
strategic plan from day one – 
only introducing top-end brands 
and quality that matches the 
best in the fi shing trade. Yannick 
and his team of sales staff  are 
highly motivated to take Wiley 
X to market, and along with 
their passion for fi shing, their 

commitment to the continuous 
improvement of their product 
line this has made this a match 
made in heaven.”

Meanwhile Wiley X has 
appointed KARLEN LT to 
supply its products to the angling 
markets in Estonia, Latvia and 
Lithuania. KARLEN LT is a 
relative newcomer to the fi shing 
market but has huge experience 
in distributing premium products 
throughout the Baltic territories, 
as its founder and managing 
director, Jaroslav Tonkevič, 
explains.

“We are a new company in 
the fi shing market but we have 
a lot of experience in off ering 
premium products. We are glad 
to have the opportunity to share 
Wiley X’s 30 years of eyewear 
expertise with the anglers of the 
Baltic nations.

“We are sure that anyone 
who tries a pair of Wiley X 
sunglasses will appreciate their 
quality, design, protection and, of 
course, tremendous polarisation 
performance – a very important 

attribute for anglers. Th ey are 
designed to meet the demanding 
standards of today’s active 
outdoor enthusiasts and we are 
confi dent that this market will 
develop quickly for us.”

Th omas Wæver is confi dent 
that the deal will bring about 
strong results for both companies. 

“It is not every day that you 
meet a person like Jaroslav. His 
passion for growing brands drives 
him and he sees great potential in 
our eyewear range. 

“He has been in the trade 
for years and has been growing 
another premium brand all across 
the region – with great success 
too. 

“For him to test our polarised 
styles, we went pike fi shing 
and he broke several of his pike 
records, among them his biggest 
pike. 

“In fact, we caught 59 pike 
in less than six hours of fi shing. 
If it were down to the polarised 
eyewear or the fi shing skills of 
Jaroslav I will leave unsaid – but 
it was great fun.” 
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