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Tech news

GoPro makes huge sta�  cutbacks 
and vacates the drones market 
GoPro, the manufacturer of cameras and drones, plans to cut more than 
20% of its global workforce after plunging below its revenue forecast. The 
company – a former headline sponsor of the Bassmaster Classic – now 
expects sales of $340 million, well below the previous projection of more 
than $470m. More than 250 jobs will be lost as CEO Nicholas Woodman 
(below) restructures the business and vacates the drone market.

Revenue took an $80m hit in the fourth quarter due to discounting of 
its Karma drones and Hero line of cameras. Stock fell by more than 30% 
to $5.04, its lowest price since going public in 2014.

GoPro has faced strong competition in the action camera market from 
companies like Samsung, while its Karma drone has been plagued by 

production problems and 
recalls. The company now 
says the low margins and 
a hostile regulatory market 
make the drone sector 
‘untenable’.

“GoPro is committed 
to turning our business 
around in 2018,” said 
Woodman, who was the 
highest paid CEO in the US 
in 2014. 

“We expect our roadmap 
and a lower operating 
expenses model will enable 
us to return to profi tability 
and growth in the second 
half of 2018.”

Wiley X, a global force in protective 
eyewear, has released its 2018 
fi shing catalogue.

Containing a comprehensive list of 
all its polarised products for anglers, 
it comprises 52 pages and details 21 
diff erent models. It will be available in 
both digital and print versions.

Wiley X enters 2018 riding a wave 
of success. Last year was the 
company’s 30th anniversary and 
brought about many signifi cant 
milestones, including a fi rst-ever 
Best New Product Showcase award at 
European fi shing trade show EFTTEX, 
key new product introductions and 
the agreement of several major 

distribution deals in countries such 
as Hungary, France and the Baltic 
states.

Wiley X EMEA Vice President & 
Outdoor Director, Thomas Wæver, 
said: “Here at Wiley X, we are very 
proud of the achievements of 2017 
for our company, but these did not 
happen by accident. They were a 
result of the market-leading quality 
of our protective eyewear, hard work 
by our team of global distributors and 
an eff ective marketing campaign. 
However, we are always looking 
forward, which is why we continue 
to grow and why we cannot wait for 
2018 and beyond.”
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Discover our range of 
products dedicated to the 
freshwater world. Our 
legendary Black Minnow 
is one of the most versatile 
lures on the market, perfect 
for catching predatory 

species such as pike, 
perch and zander. The 
Powertail incorporates a 
highly innovative paddletail 
(awarded Runner Up at 
EFFTEX 2017) and is the best 
lure for trout fishing.
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More info: export@fiiish.fr
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