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Rod building

Thorne Bros. in Minnesota 
signs up as a Winn Center
Rod maker and retailer Thorne Bros is the latest addition to 
the network of Winn Authorised Service Centers. 

Winn, which has brought a new dimension to rod building 
with custom grips and wraps, named the independent tackle 
store in Blaine, Minnesota as the fi rst retailer in the Upper 
Midwest to earn accreditation to the network.

The move includes the installation of a Winn Grip/Reel Seat 
Removal machine and adds a new layer to the store’s rod-
making and repair operation, says Thorne.

The store can now retrofi t old rods as well as build new 
ones using full and split grip options from the Winn inter-
changeable grip system. It also off ers a signature line of Winn 
ice fi shing grips.

The 7,000 square foot store, which makes more than 
4,000 ice rods a season, contracted with Winn to make a 
custom line of ice fi shing grips last winter. Now it sees almost 
unlimited potential for bass, walleye, musky, trout, salmon 
and panfi sh rods featuring Winn grips, both in new and 
upgraded rods.

“Winn grips are unique and they are gaining in popular-
ity,” said John Roundsly, Thorne Bros. President (above). “We 
expect not only to grow our component sales, but to boost 
overall rod sales. We have already seen an increase in orders 
for rods with Winn grips.”

European market

Grauvell marks 50 years 
with major product launch

Grauvell’s recent new product launch 
marked the fi rm’s 50th anniversary. 
Sales staff  from all over Europe 
gathered in the Barcelona HQ of the 
family business for the offi  cial unveiling 
of its 2017 tackle range.

Grauvell’s reputation is founded in 
saltwater surf and spinning rods, al-
though in more recent years it has also 
entered carp and catfi sh markets.

A considerable export business includes markets as diverse 
as Russia, Holland, Denmark, Belarus, Iceland, Portugal, Italy, 
North Africa, Senegal, Germany, Malta, the UK and Ireland and 
a large network in France.

“There is a new brochure of almost 400 pages going out in 
the Autumn as the coordinated product launches gain mo-
mentum,” said Lindsay Richards, Grauvell’s UK agent (above). 

“Over the past 50 years Grauvell has cultivated a reputation 
for high end products that are well respected. 

“I am busy rebuilding the brand in the UK and Gareth 
Whittington is doing the same in Ireland,” added Richards, 
who exhibited at the recent Tackle & Guns Show in Coventry.

Eyewear

Wiley X enters Czechia and 
Slovakia with MORIS Design  
MORIS Design is the latest addition to the Wiley X network 
of European distributors. The exclusive agreement will take 
sales of the protective eyewear brand into the Czechia and 
Slovakia.

“Our strategy is to off er only the highest quality products 
to our customers,” said MORIS Design CEO, Radomir Klofác. 
“So when we discovered Wiley X it was an easy choice for us. 
The Czech Republic and Slovakia are fast-growing markets 
and this connection is a great step forward.”

Wiley X EMEA Vice President Thomas Waever said he was 
impressed by the new distributor’s business plan, the drive 
of the sales team and their ability to stay focused. 

“Knowing what they did with products like Ledlenser and 
Leatherman, my expectations are very high,” he added. 

New products

TactiBite duo � ying high 
after winning big on TV
Father and son fi shermen Jeff  and Jack Danos could be-
come millionaires following their appearance on the US TV 
show Shark Tank, where budding entrepreneurs pitch their 
ideas to a panel of high-fl ying business executives.

The duo presented their Fish Call attractor, a device 
designed to attract fi sh into the vicinity of the angler’s bait, 
and received a $150,000 investment from panel mem-
ber Robert Herjavec in exchange for a 10% equity in their 
company, TactiBite.

Herjavec described Jack, a keen angler, as possibly ‘the 
smartest 17-year-old’ he had ever met. He and his dad now 
anticipate the Fish Call will deliver $2 million in sales.

The TactiBite Fish Call, which comes with an optional 
anchor, has now gone to customers around the world. 

The $99.99 product is being sold on the Fish Call website. 
It has, however, divided opinion among anglers, some 
claiming that it is so eff ective that it makes fi shing too easy.
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